


REAL ESTATE CASE STUDY
DRIVING RESULTS BY USING CONTENT TO EFFECTIVELY

ADVANCED @
CONTEXTUAL

ENGAGE DISTINCT CUSTOMER TYPES

OBJECTIVE

A national apartment search website sought to boost awareness of its services among
two different groups: apartment hunters and property managers.

STRATEGY

Our team identified pages likely to be read by people searching for a new place to live
and property managers looking to rent. Then we used our proprietary platform to
match the right audiences to high quality, highly-relevant inventory.

We created custom Content Target™ strategies for two campaigns; engaging
apartment hunters and property managers with the brand’'s message at the right
moments. Our Content Targets™ for the Apartment Hunters campaign included: “Job
Seekers” and “Relocating for Work,” and our Content Targets™ for the Property
Managers campaign included: “Real Estate Trends” and “Design/Resource Tools.”

RESULTS

Through our rapid test-and-learn approach, we optimized towards content,
creative, and ad sizes that resonated best, exceeding the client's 0.10% CTR
benchmark on top-performing placements.

Forbes

Top Job Hunting Tips

Thinking of locking for a new job? Now is the time to do it. 1
anyway. This past January the U.S. unemployment rate hit an'

With fewer people out of work, recruiters are finding it harder
open positions, According to the Society of Humen Resource
see an increase in that trend. All in all, these factors indicated

market lies with job-seekers, not employers.

But competition for the best jobs will always be intense, that
CareerCast assembled a list of tips from top experts on how 3
forward in the modem day career market.

Highlighted below (and in the slideshow above) are the latest
looking for new opportunities in an ever-changing profession:

0.13%

AVERAGE DESKTOP CTR
“Job Seekers” CT performed best

for Apartment Hunters

=

3 rental market
predictions for 2016

0.33%

AVERAGE MOBILE CTR
“Real Estate Trends” CT
performed best for Property
Managers



